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Sample: The number of people surveyed who meet both the column & row criteria There are 809 
Females 18-34 that responded that they agree that they pay attention to ratings and reviews posted by other 
consumers 

Weighted (000): Expressed in thousands, the projected number of adults (18+) in the U.S. who meet 
both the column & row criteria 
There are 9,416,000 Females 18 – 34 in the U.S. that agree that they pay attention to ratings and reviews 
posted online by other consumers 

Vertical %: Percent of the column reached by the row 
Of Females 18-34, 28.3% [of them] agree that they pay attention to ratings and reviews posted online by 
other consumers 

Horizontal %: Percent of the row reached by the column 
Of respondents that agree that they pay attention to ratings and reviews posted online by other consumers, 
25.2% are Females 18-34 

Index: The likelihood of the target to meet a specified criteria, expressed in relation to the base, where 
100 = average 
Females 18-34 are 72% more likely to agree that they pay attention to ratings and reviews posted online by other 
consumers than the US Adult (18+) population overall 

4



Total 

SPORTS-
PLAYED/PARTIC-
EVERY CHANCE I 

GET: GOLF 

SPORTS-
PLAYED/PARTIC-EVERY 

CHANCE I GET: 
BICYCLING-

MOUNTAIN/ROAD 

SPORTS-
PLAYED/PARTIC-
EVERY CHANCE I 

GET: 
JOGGING/RUNNING 

Sample 27,446 762 980 2,156 
Weighted(000) 233,981 8,114 8,891 19,212 

Total Vertical % 100.0% 100.0% 100.0% 100.0% 
Horizontal % 100.0% 3.5% 3.8% 8.2% 

Index 100 100 100 100 
Total % 100.0% 3.5% 3.8% 8.2% 

Sample 819 *35 161 133 
Weighted(000) 7,324 *205 1,487 1,002 

SPORTING GOODS-BOUGHT IN LAST 12 MOS: 
BICYCLE Vertical % 

3.1% *2.5% 16.7% 5.2% 
Horizontal % 100.0% *2.8% 20.3% 13.7% 

Index 100 *81 534 167 
Total % 3.1% *0.1% 0.6% 0.4% 
Sample 440 176 *31 *45

Weighted(000) 4,837 2,004 *264 *509
SPORTING GOODS-BOUGHT IN LAST 12 MOS: 
GOLF CLUBS Vertical % 

2.1% 24.7% *3.0% *2.7%
Horizontal % 100.0% 41.4% *5.5% *10.5%

Index 100 1,195 *144 *128
Total % 2.1% 0.9% *0.1% *0.2%
Sample 719 280 *44 83 

Weighted(000) 7,430 2,849 *342 903 
SPORTING GOODS-BOUGHT IN LAST 12 MOS: 
GOLF BALLS Vertical % 

3.2% 35.1% *3.8% 4.7% 
Horizontal % 100.0% 38.3% *4.6% 12.1% 

Index 100 1,106 *121 148 
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Total % 3.2% 1.2% *0.1% 0.4% 
Sample 7,609 334 704 921 

Weighted(000) 67,795 3,114 6,688 8,520 
SPORTING GOODS-OWN?: BICYCLE Vertical % 29.0% 38.4% 75.2% 44.3% 

Horizontal % 100.0% 4.6% 9.9% 12.6% 
Index 100 132 260 153 

Total % 29.0% 1.3% 2.9% 3.6% 
Sample 3,839 610 249 407 

Weighted(000) 37,306 6,598 2,410 4,111 
SPORTING GOODS-OWN?: GOLF CLUBS Vertical % 15.9% 81.3% 27.1% 21.4% 

Horizontal % 100.0% 17.7% 6.5% 11.0% 
Index 100 510 170 134 

Total % 15.9% 2.8% 1.0% 1.8% 
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